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Rushes bakes a classic animation
Monday 31 Jul 2006

Working with Love, Rushes whipped up some old-style animated creatures for a new ad

campaign that sings the praises of Kerry Low Low Cheese.

The simple task of making a bit of cheese on toast has been transformed into a full-scale musical

production in a new commercial for Kerry Low Low Cheese.

The 30-second ad created by Love and Rushes for Irish advertising agency Chemistry, sees

various cartoon woodland creatures invade an old-fashioned-style kitchen to lend the live-action

heroine a hand while singing a big musical number.

The blending of old-style animated characters and live footage, combined with a sing-a-long

song, is reminiscent of classic Disney cartoons of the 1940s and 1950s.

Love director Ben Dawkins had initially considered a traditional cel animation route for the old-

style cartoon animation, but instead opted for 3D because of the flexibility it offered in

achieving the project turnaround of just ten weeks.

“Cel animation was definitely on the cards in the beginning, but I really wanted to use CG as it’s

so much more versatile as changes can be made quickly and painlessly,” he explains.

Dawkins turned to UK post house Rushes to help realize his vision. Along with the brief, he

provided Rushes with a detailed background story, character synopses, sketches, story and style

boards, and worked closely with each member of the team to communicate the exact look-&-

feel he was after.
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“Ben had a very clear vision of what he wanted to achieve,” explains Rushes lead 3D artist

Andy Hargreaves. However, he gave the animators a huge amount of creative freedom to take

the characters where they thought they should go. His laid back approach was very much about

letting the animators do what they do best, and trusting in their talents to produce the results he

was looking for...

“Ultimately this worked very successfully, and at no stage throughout the process did Ben have

to drastically overhaul any of the work.”

The main challenge facing Rushes was in achieving the illusion of a traditional 2D animation

not only in look but also in style. Early on in the project, Rushes animator Nathan Walster

established a look for the cartoon characters using a combination of Maya’s toon shader plug-in

and his own shader building techniques.

Combining this with simple texture maps painted in Photoshop and some clever compositing

tricks produced a suitable 1950s painted feel.

To get a feel for the 2D animation style a large number of classic cartoons and animated features

were used as reference, and many of the Rushes animators had to adopt a more traditional

approach in order to avoid an obvious CG look.

“On a couple of occasions the animation did look a little too fluid, and a little too perfect as can

often be the way with 3D animation, and on these occasions it was down to the director, and the

other animators to push it that little further to get the desired traditional look,” says Hargreaves.

Hargreaves and Rushes senior VFX artist Matt Jackson began the project by attending the

location shoot in Ireland – where a full size, authentic kitchen set had been built in a disused

warehouse.

Supervising the filming was essential to ensuring that the interaction between the animated

characters and live-action was going to be achievable.

Not only did the actress have to act with the yet-to-be-created creatures, in the final

commercial, an animated rabbit carries a real loaf of bread, a squirrel and chipmunk open real

cupboard doors, and a rabbit holds a real grater while the birds grate the cheese.

“As I had already shot the commercial in my head, I knew when and where every animal would

be so I could easily explain to Emilia the actress where they where and what they would be

doing,” says Dawkins.

Back in the UK, five Rushes artist spent a month modelling and rigging the ten cartoon creatures

working from sketches produced by Love’s character artist.



www digitmag co uk
31st Jul 2006

09/04/2006 01:06 PMDigit - Features - Rushes bakes a classic animation

Page 3 of 6http://www.digitmag.co.uk/features/index.cfm?featureid=1492

“Due to the nature of 2D versus 3D, these models were not exact replicas of the original

sketches,” explains Hargreaves. “More emphasis was placed on capturing the personalities of the

characters.”

Having established quite early on what each of the characters had to perform during the

commercial, the team at Rushes were able to build the characters to suit.

“This was particularly important with the birds, as potentially the bird models needed to have

fully outstretched wings, and still be capable of folding these neatly away when they land – a

huge and complex task,” says Hargreaves.

“Knowing things like the fact that most of the birds would always be flying meant valuable time

saved not having to incorporate this into the model or rig.”

Each character was modelled using Maya’s polygon-modelling tools, as this offered the quickest

and most flexible approach, particularly for making minor adjustments later in the production.

As the characters were to be toon shaded in the final result, detail was also kept to a bare

minimum where it wasn’t required.

The characters’ back stories proved invaluable to the animators in helping them convey separate

personalities in the way a character looked and moved. For example, Billy Bluebird has the

character of seven-year old boy with a lisp who’s a little hyperactive having taken too much

sugar.

This extended to the rigging. As each character had a different shape and proportion, moved

differently, and had a different range of tasks within the commercial, a unique skeleton and

rigging set-up was created for each one dependent on what was required of them.

Animation tests were carried out early on in the process in order to expose potential problems or

requirements of the rigs, and even at various stages throughout the production rigs were

modified to meet the demands of the animation.

“One of the worst things for a CG animator is to be restricted in what they can do with a

character because of a bad rig, or one which is just not flexible enough to allow for certain

movements or actions,” says Hargreaves.

“The key area for the birds was in allowing a naturalistic wing animation. Overall, this was

governed by two main controllers for each wing. One control for the base of the wing and one

for the tip.

Animating the up/down or forward/back movements of these controllers animated the

corresponding wing areas and by offsetting these animations was capable of producing quite

complex fluid motions,” he explains.
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complex fluid motions,” he explains.

Bipedal movement

Similar controls were used for animating the creatures’ legs, claws, beaks and bodies. A more

conventional humanoid rig was used for the rabbits, squirrel and chipmunk to allow for bipedal

movement as well as walking on all fours.

Lipsync and facial expressions were controlled using a series of blend shapes, created

specifically for each character with the script in mind.

Ralph the rabbit, for example, had a range of mouth shapes that allowed him to sing the relevant

song lyrics, as well as a series of face shapes to cover his range of emotions from sleepy and

grumpy through shy and ultimately to happy.

The main challenges in animating characters were the natural restrictions that interacting with

live action posed.

In the case of the shot in which the birds lay a real napkin on the woman’s lap for example, the

birds’ movements were dictated by the movement of the napkin’s corners.

Each corner was attached to a wire, and these were then jiggled around to simulate the birds

attempting to gracefully lower the napkin while struggling under its weight.

“If animating entirely in CG, the animator would be free to dictate the amount of movement,

flight path, and erratic nature as they saw fit, however in this case almost all of this was dictated

by the live action,” says Hargreaves.

Similar difficulties were encountered with Ralph the rabbit carrying the loaf of bread. “Ralph’s

paws had to remain fairly locked to the live-action loaf, and so all of his forward movement and

side-to-side wobble was ultimately led by this, with the animation worked around it accordingly.

“Any problem areas, for example extreme movements, had to then somehow be absorbed and

dissipated across the rig while retaining smooth animation,” he adds.

The animated characters were finally rendered with Maya’s toon shader and with shadows from

Renderman.

During the compositing process, a slight light pulse and film grain was added all the CG

characters, which helped them sit in with the live-action background, explains Rushes producer

Misha Standford-Harris.

The final touches including gold rays, dust particles and reflections were added by Rushes head

of VFX Paul Hannaford.
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of VFX Paul Hannaford.

Lynn Wright

The decision to use 3D on the project for the flexibility it offered was put to the test with the

character of Ralph the rabbit. The helpful bunny spent most of the production as a dark-brown

character with rings aroung his eyes and patches on his body.

Fairly late in the animation process, the client requested his colour be changed to a blue-grey

and for him to lose his markings. Whereas a traditional approach would have meant starting

over, using 3D techniques allowed the animators to make the changes in a couple of clicks.

Detailed back stories for each character provided by Love helped the Rushes animators to

understand and convey their individual personalities.

Billy Bluebird, the little bluebird, for example, had the character of a sevenyear old boy with a

lisp who has overdone the sugar making him a little too energetic.

Each character had unique skeleton and rig dependent on their actions in the commercial. The

rabbits, squirrel, and chipmunk used a more conventional humanoid rig which had to allow for

bipedial movement as well as walking on all fours.
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Ralph the rabbit had a range of mouth shapes controlled using a series of blend shapes, which

allowed him to sing the relevant lyrics of the song, as well as a series of face shapes to cover his

range of emotions from sleepy and grumpy through shy and ultimately to happy.

Client: Kerry Foods

Brand: Low Low Cheese

Title: Kitchen

Agency: Chemistry

Agency producer: Fiona McGarry

Creative director: Mike Garner

Art director: Joel Clark

Copywriter: Anne Fleming

Account director: Niamh O’Dea

Production company: Love

Director: Ben Dawkins

Producer: David Hay

Film editor: Paul Hardcastle

Post facility: Rushes www.rushes.co.uk

Head of CG: Jonathan Privett

Lead 3D artist: Andy Hargreaves

Animators: Nathan Walstar, Charles Beblin, Lars Holmgren

Head of VFX: Paul Hannaford

VFX supervisor: Matt Jackson

VFX artist: Martin Goodwin

Rushes producer: Misha Stanford-Harris
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English & Pockett and Rushes
Create Redesign of Uefa
Champions League Brand
Identity Package

International branding agency English & Pockett and multi-
award winning post-production company Rushes have
collaborated to create a comprehensive evolution of the UEFA
Champions League brand identity.

Due to be unveiled at the first round draw in Monaco 11th August 2006,
marking the start of the 2006-2007 season, the new creative concept builds
on the foundations of the successful identity package created by English &
Pockett back in 2003.

Inspired by a phrase from the UCL brand definition, "the ultimate stage on
which to crown Europe's club champions," English & Pockett in collaboration
with Rushes created an iconic stadium-structure, ?the Ultimate Stage.? The
stadium's starball-roof is inspired by the classic Champions League logo and
its epic size reflects the scope and scale of the world's most prestigious club
tournament.

With original concept design and direction by English & Pockett and post
production by Rushes, the re-branded package has been implemented across
an extensive range of print, environment and screen-based applications;
including opening and closing sequences, comprehensive promotional kits for
broadcasters, clubs and sponsors, all produced in High Definition with on air
elements in full Dolby 5.1 surround sound.

Credits:

Production: UEFA Champions League Re-design Production
Company: English & Pockett Ltd, London.
Creative Director: Michael Berthon (E&P)
Print Designer: Ed Reynolds (E&P)
Production Producer: Richard Wallman (E&P)

Post Production Company: Rushes
3D Artist: Andy Hargreaves, George Barbour
Digital Matte Artist: Charles Darby
Flame Artist: Emir Hasham, Paul Hannaford
Smoke Artist: Brian Carbin
Post Assistant Producer: Mel Byrne
Post Producer: Danny Jones

How the on-air sequences were created at Rushes:

Andy Hargreaves, Rushes 3D Artist explains, "Using English & Pockett's
concept artwork, direction and reference photos of existing stadiums we
developed a six tier, circular stadium divided into various stands, walkways
and boxes. The main challenge in creating a stadium of this size, was laying
out the tiers in such a way that it was feasible for all fans in all of the stands to
have an adequate view of the football field. This required a great deal of
reworking and three complete stadiums were built before the final optimum
layout was settled upon."

The massive chrome dome was itself something of a design challenge in that
it had to accurately represent the 2D UEFA logo from as many angles as
possible, whilst at the same time appearing architecturally and structurally
sound. Again, the team went through several designs and builds,
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experimenting with a variety of internal structures and shapes before
producing the ideal, aesthetic UEFA dome.

With the design process complete, the team went on to establish the desired
camera moves while Rushes 3D artist, Craig Travis began modelling the high
resolution stadium geometry and all of the internal details required - even
down to pitch side microphones. "At HD, it is this level of detail which really
brings the stadium to life and makes it all the more believable"

The various cityscapes and final concepts were executed by Rushes Visual
Effects designer Charles Darby, who created three 4k digital matte paintings
for the background shots and print work.

Charles says, "Lighting designs were developed for two Ariel views of the
stadium. We also worked up more detailed cityscapes that surround the
enormous stadium. Having found the correct balance for the lighting, we
worked on two versions of each view, one for TV and the other for print. The
print images were extremely large format and required additional work so they
could stand up to close inspection. The job was more a task of finding a
balance that allowed a realistic city to merge with an impossibly large and
iconic stadium."

Using Pixar's Renderman, Rushes 3D Artist George Barbour produced an
immense polished chrome shader for the UEFA dome. By keeping the tones
and reflected patterns consistent with the original, a layered displacement was
introduced to the shader giving the dome a slightly panel beaten look but
maintaining a finer level of bump to give it the scale. All of the final lighting,
rendering and effects were also achieved using Pixar's Renderman, with
Rushes' 3D Artist Nathan Walster producing the lighting setup for the stadium
and subsequent render pipeline.

Andy comments, "This pipeline meant that the 3D department were able to
deliver a huge range of passes to Inferno with relatively little overhead. When
rendering such a huge amount of high definition CG, this level of flexibility at
the compositing stage proved crucial in minimising the number of re-renders
required".

The final major stage of the 3D pipeline was in populating this epic stadium.
With six tiers to fill, it was estimated this would require somewhere in the
region of 200,000 fans. In order to meet this challenge Rushes used Massive
Jet, a stream lined version of the better-known Massive. Massive Jet's
compatibility with Maya means that it is possible to import Maya cameras and
geometry into the software and begin placing fans almost immediately. A
custom wardrobe of supporter's kits and colours was created, allowing the
English & Pockett team to specify where in the stadium they wanted to place
different groups of supporters, and also produced a more realistic, random
collection of fans. By customising the fan's behaviour, there was also a very
natural movement to the crowd, neither too static nor too busy, which at HD is
visible even on some of the widest shots. Again allowing for maximum
flexibility, sections of crowd were rendered individually and later combined in
Shake. This meant any additional colour correction; shadow casting and
potential alterations of the fan's behaviour had a minimal impact on render
times.

Finally, Rushes VFX Artist Emir Hasham, composited the 3D stadium and
crowd into the animated matte paintings. Then he heavily treated the elements
to create lighting and atmospheric effects. Tickertape, banners, floodlights
and camera flashes were added to bring the stadium to life and live action
football fans shot at Rushes Motion Control Studio were added in the
foreground to complement the digital background crowds.

Rushes had just taken delivery of 10 new Flames running the latest version of
software on Linux and Champions League was the first job tackled on the first
new machine delivered. The new machine was installed and up and running
within a few hours and an excited Emir got stuck into huge High Def
composites.

"I had the freedom to explore all creative options and finesse every small
detail, because complex renders at High Def that would have taken up to a
couple of hours on a previous machine suddenly became possible in 10-20
minutes".

Published on 18/08/2006
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Winner's Results Rushes Soho
Shorts Film Festival

The eighth RUSHES SOHO SHORTS AWARDS NIGHT was
held on Thursday 3rd August at The CC Club, Piccadilly, W1.

The Rushes Soho Short Film Festival is a week long festival that takes over
Soho from 29th July to 4th August

The celebrity packed awards ceremony was hosted by Terry Christian.
Presenters included David Soul, Paul Kaye, Jaime Winstone, The Pipettes,
Zoe Telford, Doon Mackichan, Stephen Woolley and Ashley Walters.

WINNERS INFO:

THE ASCENT MEDIA SHORT FILM AWARD
Winner - 'Cubs' - Director: Tom Harper @ Free Range Films
Runners up: 'Hibernation' - Director: John Williams @ Sound Films and 'This Is
Me' - Director: Sam Arthur @ Academy

THE VUE ANIMATION AWARD
Winner - 'Rabbit' - Director: Run Wrake @ Sclah Films
Runners up: 'Unaccompanied Lady' - Director: Kevin Baldwin @ Chicken
Productions and 'Astronauts' - Director: Matthew Walker @ Thing

THE ARRI/ARRI MEDIA NEWCOMER AWARD
Winner - 'Goodbye Mr Snuggles' - Director: Jonathan Hopkins @ Between The
Eyes
Runners up: 'The Technical Hitch' - Director: Jonathan Dunleavy @ Screen
East and 'Ten Thousand Pictures of You' - Director: Robin King @ Stand
Alone Films Ltd.

THE SONY MUSIC VIDEO AWARD
Winner - The White Stripes 'The Denial Twist' - Director: Michel Gondry @
Partizan
Runners up: Beck 'Girl' - Director: Motion Theory @ Rokkit Ltd. and Gorillaz
'El Manana' - Directors: Pete Candeland and Jamie Hewlett @ Passion
Pictures

THE ADOBE TITLE SEQUENCES & IDENTS AWARD
Winner - 'Come Home To The Simpsons' - Director: Chris Palmer @
Gorgeous
Runners up: 'Motorola' - Directors: Smith & Foulkes @ Nexus Productions and
'CMT Music' - Directors: EYEBALLNYC @ EYEBALLNYC

For further information on the winners, the festival or the awards night, please
visit www.sohoshorts.com or call:

Fiona McKenzie @ CK Publicity
Tel: 020 7580 5058/07812 100338
Email: fi@ckpublicity.com

Rushes Post Production

Published on 03/08/2006
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Rushes Soho Shorts winners announced
Friday 04 Aug 2006 - 11:18

The eighth Rushes Soho Shorts Awards night was held Thursday, August 3, 2006 at The CC

Club in London.

Fast becoming a major annual event on the festival circuit, Rushes Soho Shorts showcases the

work of some of the UK’s most talented young filmmakers with free screenings of shortlisted

entries held in cinemas, bars, cafes and screening rooms around Soho, London. The festival

week culminates in a star-studded awards party attended by over 1,000 guests from the film,

advertising, music and media industries, with awards given across five categories.

The winner of this year's Rushes Soho Shorts Awards are as follows:

THE ASCENT MEDIA SHORT FILM AWARD

Winner: Cubs

Director: Tom Harper at Free Range Films

Runners Up: 'This Is Me' - Director: Sam Arthur at Academy and 'Hibernation' - Director: John

Williams at Sound Films

THE VUE ANIMATION AWARD

Winner – Rabbit

Director: Run Wrake at Sclah Films
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Rushes Soho Shorts winners announced
Friday 04 Aug 2006 - 11:18

The eighth Rushes Soho Shorts Awards night was held Thursday, August 3, 2006 at The CC

Club in London.

Fast becoming a major annual event on the festival circuit, Rushes Soho Shorts showcases the

work of some of the UK’s most talented young filmmakers with free screenings of shortlisted

entries held in cinemas, bars, cafes and screening rooms around Soho, London. The festival

week culminates in a star-studded awards party attended by over 1,000 guests from the film,

advertising, music and media industries, with awards given across five categories.

The winner of this year's Rushes Soho Shorts Awards are as follows:

THE ASCENT MEDIA SHORT FILM AWARD

Winner: Cubs

Director: Tom Harper at Free Range Films

Runners Up: 'This Is Me' - Director: Sam Arthur at Academy and 'Hibernation' - Director: John

Williams at Sound Films

THE VUE ANIMATION AWARD

Winner – Rabbit

Director: Run Wrake at Sclah Films
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Director: Run Wrake at Sclah Films

Runners Up: 'Unacccompanied Lady' - Director: Kevin Baldwin at Chic Ken Productions and

'Astronauts' - Director: Matthew Walker at th1ng

THE ARRI/ARRI MEDIA NEWCOMER AWARD

Winner – Goodbye Mr Snuggles

Director: Jonathan Hopkins at Between the Eyes

Runners Up: 'The Technical Hitch' - Director: Jonathan Dunleavy at Screen East and 'Ten

Thousand Pictures of You' - Director: Robin King at Stand Alone Films Ltd

THE SONY MEDIA MUSIC VIDEO AWARD

Winner – White Stripes "The Denial Twist"

Director: Michel Gondry at Partizan

Runners Up: Gorillaz 'El Manana' - Directors: Pete Candeland & Jamie Hewlett at Passion

Pictures and Beck 'Girl' - Director: Motion Theory at Rokkit Ltd

THE ADOBE TITLES & IDENTS AWARD

Winner - Come Home to the Simpsons

Director: Chris Palmer at Gorgeous

Runners Up: Motorola 'Grand Classics' - Director: Smith & Foulkes at Nexus Productions and

CMT Ident Package - Director: Eyeballnyc at Eyeballnyc

Digit Staff
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Urban Fox Hunting Makes

Impression at Rushes

Date posted: 07 August 2006

We

are

pleased to announce that Cubs, funded through

the 2005 PULSE scheme, picked up The Ascent

Media Short Film Award at Rushes last week.

The eighth Rushes Soho Shorts festival kicked off

on 29 July and the award ceremony was held at

The CC Club in Piccadilly on Thursday 3 August.

The annual event is an open forum for both

established film-makers and newcomers and their

work is viewed and judged on a completely level

platform.

Rushes Soho Shorts offers free daily screenings of

all short-listed films in bars, cafes and cinemas

throughout the life of the festival. The screenings

are concentrated in the Soho area, which is

regarded as the centre of the UK’s film-making

and creative industries.

Over 1,200 films were entered into this year’s

festival, from the public and international film-

makers.

Cubs was one of eleven entries in The Ascent

Media Short Film Award category, which is

presented to the best short film submitted by a

professional film-maker.

The film follows the story of Ben and Davis -

young, impressionable teens who are keen to join

a local gang. The dark subject matter is

complimented by an edgy filming technique and

strong lead performances.
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Powered by:Terry Christian hosted this year’s awards

ceremony. Presenters included David Soul, Paul

Kaye, Jaime Winstone, The Pipettes, Zoe Telford,

Doon Mackichan, Stephen Woolley and Ashley

Walters.

Find out more about Rushes Soho Shorts.

Find out more about Film London’s PULSE digital

shorts programme.
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Cubs Claims Top Prize at Rushes
Soho
August 10, 2006

Rushes Soho Shorts Festival,
which showcases the work of
some of the U.K.’s most talented
young filmmakers, has
announced its winner. The
winners are

The Ascent Media Short Film
Award
Winner – CUBS – Director: Tom
Harper @ Free Range Films

Runners up:
HIBERNATION – Director: John
Williams @ Sound Films
THIS IS ME – Director: Sam
Arthur @ Academy

The Vue Animation Award
Winner – RABBIT – Director: Run
Wrake @ Sclah Films

Runners up:
UNACCOMPANIED LADY – Director: Kevin Baldwin @ Chicken Prods.
ASTRONAUTS – Director: Matthew Walker @ Thing

The Arri/Arri Media Newcomer Award
Winner – GOODBYE MR SNUGGLES – Director: Jonathan Hopkins @ Between The Eyes

Runners up:
THE TECHNICAL HITCH – Director: Jonathan Dunleavy @ Screen East
TEN THOUSAND PICTURES OF YOU – Director: Robin King @ Stand Alone Films Ltd.

The Sony Music Video Award
Winner – The White Stripes “The Denial Twist” – Director: Michel Gondry @ Partizan

Runners up:
Beck “Girl” – Director: Motion Theory @ Rokkit Ltd.
Gorillaz “El Manana” – Directors: Pete Candeland and Jamie Hewlett @ Passion Pictures

The Adobe Title Sequences & Idents Award
Winner – “Come Home To The Simpsons” – Director: Chris Palmer @ Gorgeous

Runners up: “Motorola” – Directors: Smith & Foulkes @ Nexus Productions
“CMT Music” – Directors: EYEBALLNYC @ EYEBALLNYC

Awards were presented on Aug. 3, 2006, at the Festival Awards night held at one of London’s
hottest venues, The CC Club in Piccadilly. This year’s spokesperson is one of Britain’s best-
loved actors, Bill Nighy, whose credits include THE CONSTANT GARDENER, ENDURING
LOVE and most notably his hilarious performance as the un-cool-aging-rocker-Dad in LOVE
ACTUALLY.

For more information, visit www.rushes.co.uk.
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SOHO SHORTS WINNERS

10/08/2006

Last Thursday night saw the announcement of this year's 

Rushes Soho Shorts film festival winners at the salubrious CC 

club on Leicester Square.

The awards were the highlight of a week-long celebration of 

filmmaking and featured celebrity presenters including compere 

Terry Christian, along with David Soul, Paul Kaye, Jaime Winstone, 

The Pipettes, Zoe Telford, Doon Mackichan, Stephen Woolley and 

Ashley Walters.

The Short Film Award was won by Free Range Films director Tom 

Harper, whose Cubs beat runners-up This Is Me from Sam Arthur

at Academy and Hibernation from John Williams at Sound Films. The 

Music Video prize was scooped by Michel Gondry's mind-bendingly 

tricksy The Denial Twist for White Stripes which triumphed over 

Motion Theory's Video Girl for Beck and Pete Candeland and Jamie 

Hewlett's animated adventures for Gorillaz, El Manana, through 

Passion Pictures.

The animation prize was snatched by Run Wrake through Sclah 

Films for the surreal Rabbit. Matthew Williams from Thing picked up 

the runner-up prize for his comic student film Astronauts, along

with Kevin Baldwin of Chicken Productions' short Unaccompanied 

Lady.

The ident prize was hotly contested - Chris Palmer's Come Home To 

The Simpsons, a live-action reworking of the title sequence, scooped 

the top prize, closely followed by Nexus's Smith & Foulkes, who 

conversely paid animated homage to a series of classic live-action 

films in their Motorola Grand Classics spot. 

The newcomer award was won by Goodbye Mr Snuggles, directed 

by Jonathan Hopkins at Between The Eyes. The runners-up were 

The Technical Hitch by Jonathan Dunleavy at Screen East and Ten 

Thousand Pictures of You, shot by Robin King at Stand Alone Films.

Back

Register to receive our free weekly news email.


